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Goldberg Weisman Cairo 

associate Corey B. Gold-

berg’s path to the practice of 

law started with an assign-

ment in his freshman year of 

high school.

Goldberg, the son of GWC 

founding partner Michael B. 

Goldberg, had to do a report 

on the working world. For it, 

he decided to visit his fa-

ther’s firm.

“We had to pick a profes-

sion. I came down here. I did 

actual interviews with differ-

ent lawyers, and I did the pa-

per there. That’s when I first 

saw what this practice really 

was. I always had an interest 

in it from that point forward,” 

Corey Goldberg says.

Seeing the professionals 

of Illinois’ largest person-

al injury law firm at work 

made something click for 

the younger Goldberg. See-

ing his father in action made 

something click in the next 

generation as well.

“What I liked about this 

practice was how he helped 

people and he had rela-

tionships with his clients. I 

liked that type of law,” Corey 

Goldberg says.

Of the five Goldberg chil-

dren, only Corey and his sis-

ter Lindsay Goodman, who 

works at Morgan, Lewis & 

Bockius LLP, went into law.

“I was always very proud 

that two of my children want-

ed to become lawyers. I 

wish that all five had, but two 

out of five isn’t bad,” Michael 

Goldberg says.

Although he was just 

kidding his children who 

entered other fields when 

he said that, Michael Gold-

berg’s commitment to the 

practice of law is no joke.

“I think law is the greatest 

profession one can have, 

and I’ve always been proud 

to call myself an attorney,” 

he says.

Corey Goldberg and his 

sister graduated in the same 

class from DePaul University 

College of Law, their father’s 

alma mater. Michael Gold-

berg’s prominence in the 

field and the DePaul con-

nection gave him an expe-

rience many parents would 

envy.

“When I was up on the 

stage and I hooded both of 

them, one after another, it 

was really one of the proud-

est moments of my life,” Mi-

chael Goldberg says. “I al-

ways felt that no matter what 

they chose to do in life, hav-

ing that law degree is some-

thing no one could ever take 

away from them. It’s a very 

important part of education, 

so it made me very proud 

to think I had children who 

were going to be lawyers.”

Corey’s is just the young-

est generation of the Gold-

berg clan to embark on a 

legal career. 

“My grandfather’s cousin 

was Arthur Goldberg, the 

Supreme Court justice,” Mi-

chael Goldberg says. “It was 

always, ‘You’re going to be a 

lawyer like Arthur.’”

With so much law in the 

family, it’s important to cre-

ate boundaries between 

work and home.

“If we’re together as a 

family, I don’t believe we talk 

about cases,” Corey Gold-

berg says. “We talk on the 

phone about things a lot, 

but we have a really good 

balance between home and 

professional lives.”

One Big, Happy Family

“There are five kids and 

four grandkids and hus-

bands and wives. It’s kind 

of one big, happy family,” 

Michael Goldberg says. “We 

travel every Christmas with 

the entire family. Everybody 

goes away together for 10 

days. We don’t talk law at 

all.”

Goldberg, along with Larry 

Weisman, founded the firm 

in 1978. In 1981, Lou Cairo 

would join the firm, eventu-

ally becoming its third name 

partner.

The next generation is fil-

tering in, with two of Cairo’s 

children working at the firm 

as well, one as an associ-

ate and one as a clerk. The 

younger Goldberg joined 

the firm as an associate in 

2007 after three years as a 

clerk there. 

It was the start of what has 

already turned into a prom-

ising career.

The Law Bulletin Publish-

ing Company, through its 

Leading Lawyers division, 

recently named Corey Gold-

berg to the inaugural class 

of Emerging Lawyers, newer 

attorneys who were chosen 

by the state’s Leading Law-

yers as the future of the legal 

profession.

The elder Goldberg says 

the firm’s culture is one of 

“family with people who 

are not family.” It leads to a 

high retention rate among 

the firm’s 40 lawyers and 

113 total staff, but can be a 

double-edged sword for the 

professionals whose family 

names are on the wall.

“People love the idea that 

they’re dealing with one of 

our kids, but they also ex-

pect more from one of our 

kids,” Michael Goldberg 

says. “There’s a lot of pres-

sure on our kids to perform 

up to the standards Louis 

and I have set.”

His son agrees. For the 

first five years of his practice, 

he would introduce himself 

as “Corey” when network-

ing. He wanted people to be 

impressed by his work and 

his professionalism first, im-

pressed by his name later.

“It’s easier to be praised 

and it’s easier to be put 

down because of your last 

name,” Corey Goldberg 

says.

The advantages of the 
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Goldberg name come with 

higher expectations, partic-

ularly from his father.

“He has to work hard-

er than anybody,” Michael 

Goldberg says of his son. 

“He has to learn how to be 

a lawyer, practice law, take 

care of clients, and do ev-

erything that I do to build the 

firm. He is working not one 

job and not two jobs, but 

probably three jobs.”

By design, the dynam-

ic does not extend into off 

hours.

“At work, I am his boss. 

At home, he goes out of his 

way to make sure I know 

that at home, he’s his own 

man. And I love it,” Michael 

Goldberg says. “It shows 

that he respects me, but 

he also has a certain streak 

of independence that he 

should have.” 

During his undergraduate 

career at the University of 

Illinois, Corey Goldberg ma-

jored in advertising, which 

he says helps him and the 

firm represent injured peo-

ple.

“I realized that, at least in 

this practice of law, there are 

two different avenues in it: 

the building of relationships 

— which is also marketing 

yourself, marketing the law 

firm — and also helping the 

people once you bring in 

the clients,” Corey Goldberg 

says.

It’s a belief his father 

shares. “You need to get cli-

ents to help them,” Michael 

Goldberg says.

The younger Goldberg’s 

background helps the firm 

grow into new arenas, using 

channels and means that 

weren’t around when the 

firm formed.

“I try to forge my own re-

lationships with the newer 

generation,” Corey Gold-

berg says. This has proven 

valuable as the firm contin-

ues to grow.

“I do rely on his fresh per-

spective on things, on his 

computer savvy, his Inter-

net savvy, his ability to un-

derstand how the younger 

consumer thinks, what they 

want. So I really rely on Co-

rey a lot for advice,” his fa-

ther says.

As for the firm’s future, 

Michael Goldberg says 

he wants to keep the Cai-

ro and Goldberg families 

involved, but there are no 

handouts, particularly when 

dealing with clients facing 

life-changing personal in-

juries. There’s no room for 

nepotism when handling 

such important issues on 

such a large scale.

Through hard work and 

high standards, the next 

generation is proving itself 

more than up to the task, Mi-

chael Goldberg says.

“From my standpoint, I 

want this firm to go on for-

ever and ever and ever,” Mi-

chael Goldberg says. “I feel 

like I’ve built an amazing 

thing, an amazing organiza-

tion and operation and law 

firm, that I would like to see 

go on forever. Obviously, 

there’s no one I would rather 

teach than our own children, 

but at the end of the day, it’s 

not like a family business 

you can turn over. You have 

to earn your way.”


